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Goals & Objectives

Welcome to the PR Playbook!

This guide will serve as a resource for in-house marketing teams.
Budgets are spread thin and marketing teams are juggling many
tasks at once. This guide will explain the broad landscape of
generating quality PR so your team can identify the efforts that
are likely to have the most impact for your company.

The information in this guide was collected from years of
experience working both sides of the media table. We hope the
perspective we provide from both the journalist and PR vantage
points will help you take your company’s PR strategy to the next
level.

Thank you for allowing us to partner with you!
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